


• Introduction
• Anatomy
• Growing the tobacco
• Improving the tobacco
• The making of a Habano
• Classifications
• Strategy
• Enjoying
• Problem solving – Q&A
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(Presentation by the 
Torcedor)











`Vitolas and popular names.xls

Supremos:

Vitolas%20and%20popular%20names.xls






PRODUCT





Global6
Strategic 
Value4
Strategic 
Volume3
Other16
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STRATEGIC VALUE

STRATEGIC  VOLUME

OTHER

Bolivar

Punch

Ramon Allones

Trinidad

Jose L. Piedra

Quintero

Vegueros

Cuaba Flor de Cano Rey Del Mundo SCH

SLR La G. Cubana Rafael Gonzalez Sancho Panza

J. Lopez Por Larrañaga Vegas Robaina E.Dantes

Fonseca Quai d’Orsay Diplomaticos La Escepción





PRICE



COHIBA  

VEGAS ROBAINA  

MONTECRISTO

CUABA 

TRINIDAD 

H. DE  MONTERREY

BOLIVAR H. UPMANN

R. DEL MUNDO

R. GONZALEZ

SAINT LUIS REY

LA G. CUBANA

PUNCH

PARTAGAS R  Y  J

J. LOPEZ

POR LARRAÑAGADIPLOMATICOS

R. ALLONES

SANCHO PANZA

QUINTERO

FONSECA Q. D’ ORSAYVEGUEROS

SCH

A1

A2

A3

A4

MA1

FLOR DE CANO

MA2

JLPLOW

MEDIUM

MEDIUM HIGH

MEDIUM LOW

Reference

+60%

+10%

-5%

-7%

-10%

-20%

-30%

- 40% (mínimum)

E. DANTÉS 

LA ESCEPCIÓN 

BRAND CLASSIFICATION

GLOBAL BRANDS

BRANDS OF STRATEGIC VALUE

BRANDS OF STRATEGIC VOLUME

OTHER BRANDS

HABANOS BRAND PIRAMID

HIGH



COMMUNICATION





DISTRIBUTION



STRATEGIC PILLARS

EXCLUSIVE DISTRIBUTORS

LA CASA DEL HABANO

HABANOS SPECIALIST

HABANOS POINT

COHIBA ATMOSPHERE

HABANOS LOUNGE &
HABANOS TERRACE









Head

Body

Foot

RingShoulders










